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P R O D U C T I O N

D e L I V E R

P R O J E C T  O V E R V I E W {Describe the project and the elements that are relevant to it.}

P R O B L E M  T H E  P R O J E C T  M U S T  S O L V E {Examples of problems can be a product problem, a market problem or an image problem.}

O B J E C T I V E {Conveys what the project hopes to accomplish.}

T A R G E T  A U D I E N C E {Who the piece is directed to, as well, as their psychographic make-up.}

P R I N C I P L E  C O M P E T I T I O N {The arena in which the product will do battle.}

C O N S U M E R  B E N E F I T / U N I Q U E  S E L L I N G  P O I N T {What is in it for the audience?}

T H E  R E A S O N  W H Y {What are the key features that back-up the benefit?}

T H E  S I N G L E  S E N T E N C E {The one thought we want the consumer to have about our product or service. The action we want the consumer to take.}

M A N D A T O R I E S  A N D  P O L I C Y  L I M I T A T I O N S {Legal cautions, carryover of a successful slogan, items of line to feature, type of casting, etc.}

M E D I A

o Collateral   o Publication   o Print   o Radio  o TV (:30 or :60)   o Web   o Direct Mail   o Other  _____________________________

B U D G E T

Client Services_________   Strategic_________  Creative_________  PR_________  Production__________  Total_____________

Size:

Format:

Run Dates:

C R E A T I V E  B R I E F  

Designer 

Account Executive

Job Number

Project Name

Client

Contact

Phone Email

Date Recieved
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